


​- Ensure any investment retailers make to comply with EIEP14A will also deliver​
​compliance with CDR standards, once finalised.​

​Broad Plan Coverage​

​We are concerned that some retailers routinely offer “save” or retention deals to​
​selected existing customers, or targeted acquisition offers through specific​
​channels or to particular customer segments. These offers are not always​
​published in all public channels  (and sometimes not published at all) meaning​
​other eligible existing or new customers cannot access them. The commercial​
​rationale for this practice is clear: such targeted deals help manage churn and​
​margins while avoiding a broader repricing of the incumbent base or attracting​
​additional demand to sharper rates.​

​By limiting the disclosure protocol to “generally available” plans and legacy​
​plans (which although active are not generally available), there is a real risk that​
​the proposed Code change will entrench and even encourage this behaviour.​
​Retailers would continue to have an incentive to shift their most competitive​
​pricing off-catalogue into targeted or secret offers, further undermining the​
​transparency, comparability, and consumer empowerment that this reform is​
​intended to deliver.​

​To address this risk, the EIEP14A protocol should require disclosure of all plans​
​with active customers, except for genuinely bespoke staff discount plans. This​
​approach would close potential loopholes, ensure fairer access to the best​
​available offers, and more fully support the Authority’s objectives for a​
​transparent, competitive, and consumer-focused electricity market.​

​Conclusion​

​We look forward to continuing to engage on this work and welcome the​
​opportunity to help ensure a fair, transparent, and competitive market for all​
​New Zealand electricity consumers.​

​Yours sincerely,​








